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OUTSTANDING PUBLIC RELATIONS PLAN:
ISABEL MEDINA "GREEN LATINOS™

GreenLatinos is a non-profit
organization that works to
achieve environmental
justice, sustainability, and
conservation, especially
within the Latino community.

OBJECTIVES

Increase awareness about the organization and to
motivate and influence individuals to join the

Greenlatinos movement, building their comunidad.

MEIIIEY,  GREENLATINGS

Holds Benchm:u‘k Forum for Strategic Plan 2021-2024

gton, ; has been 1.tnplemcmmcr a three
plan. The plan aims at rising p: : 1 : . ready to gather
towards 10n and mission. Greenlatings sions an equitable and healthy

1es of color are free from dlsproportlonate environmental burdens. Its mission 1s to

continue uniting an activ leaders to secure em
equity through winning environmental, conservational, and climate justice battles. Gr
strives to ensure political, economic, cultural, and enﬂrumncntal llbcm‘rlml for the commumnity.
Rallying behind its new tagline, : enlat hopes to make that
mission a reality.

values protecting and expanding ¢ 1 stice, culture, collective action, and
accountability while working towards specific long-term go

+ Develop and advocate on or priorities, strengthening federal advocacy work
through research and dialing 1n om our community’s need and priorities.
Center and Support our Membership, increasing membership and support
through marketing and recruitment.
Facilitate Community Building, creating the necessary online and in-person
infrastructure and facilitating communication to foster long-lasting, cross-sectional
relationships.
Prepare for Growth and Sustainability, ensuring organizational growth and
sustainability through our strategic plan.

Tomorrow, April 5, 2 Greenlatinos will be holding an open forum on Instagram live
jereenlatinos) from 9 am. to 12 pm. (PST) for community members to ask questions,
comment on, and/or express concern about progress with the three-year strategic plan.

a national 1 f Latino/a/’x environmental and conservation champions 1s
working closely with other organizations and environmental leaders across the nation and mn
Puerto Rico., to demand equity racial equality and to win environmental, conservation, and
climate justice battles.

policy advocates and members, 1 th activists, ave available to speak
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OUTSTANDING PR CASE STUDY:
STEPHANIE BRAND "CORPORATE ADVOCACY
BLACK LIVES MATTER”

W W

CORPORATE DEFINITION .
COI‘pOI'ate ADVOCACY

Advocacy &
Ethics ¢

Presented By: Stephanie Brand

v
9.5 million American adults lacked full voting rights in 2016 OTER

s and ights
e SUPPRESSION

Residency In 21 states, felons lose their voting rights only
3,400,556 - while incarcerated, and receive automatic

restoration upon release.

Had a felony conviction .

6,106,327 In 16 states, felons lose their voting rights
during incarceration, and for a period of time
after, typically while on parole and/or
probation.

In 11 states felons lose their voting rights
indefinitely.
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OUTSTANDING SOCIAL MEDIA PLAN:
BEATRICE AMUNE, ESMA SENMAN,
ANNELIESE KUIPERS AND KANDICE ESPINAL
"WP COMM IS ON TWITTER™

Strategic
B I’i e f O r Commurication Department | Communication Department

Twitter ® | a8 SMART Lab

WPU Communication Department

@WPCommbDept

Have you visited the William Paterson
Communication Department's SMART Lab yet? BUBSINCIMINBS WiTh
DISTINGUISHED ALUMNI

You'll be able to:

 collaborate with professional partners

¢ access internship opportunities with hands-on
STRATEGIC AUDIT APRIL 2022 exper\eﬁce

s attend workshops and conferences

* experience cutting-edge research opportunities

Goals and Objectives e and much more!

__6PM

. MAY 13 2022, (

Inviting all WPU Comm students

Engagements

Followers Awareness

We would also like to increase Finally, we would also like to
engagement by 25% by the beginning of create awareness about the

follo.wef's iy 07 By the next year, through experimenting with client's offerings and increase
DA i (I e, different platform functions on Twitter, eI I i [regEns b7 507

through producing more ) . by the beginning of next year,
as well as posting consistent, meaningful T
0

Our goal is to increase our

engaging content.
content.
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OUTSTANDING PR CAPSTONE:
JOANNA HOOK “EVENT FUNDRAISING FOR *«
NON-PROFITS™

COMMUNICATIONS
EVENT TARGET AUDIENCE

COMMUNICATION PLANS

CONSIDERATIONS

Introduction vent Event Targe - - = After y ttle the bas ails of your
Planning Audien jectives N event you need termine wh mgame;md
are trying to reach when promotin
event. Who is your target audience?

.“‘ . : Many events areﬁﬂpcred towards STRATEGIES
U 7 [] 9 1 1 v c SOCIAL MEDIA EMAIL BLASTS

E-blasts are
ftware.

o keep yourself on frac

Budget and Venue ‘endor Y
Expen: Information Relations 1 y it and

DEMOGRAPHICS oo Cortntand

All of the things mentioned k need
You need to analyze the main to be considered when planning your
characteristics of the audience event Y c
IN TH E NONPRO FIT WORLD you are trying to reach like age, and ps cs of your audience
gender, religion, income, you can easily determine your target
education, mari atu market.
I,
iy,

PHYSCOGRAPHICS ~ NICHE MARKETS

When determining your target the event! This is c
2 1 audience you need to me events can be ta ted to y Toime i

the atfitudes. belie speci roups of people within
aLplrav‘nI:‘;f:\FI tl: P your donor base, considered to be

are trying to reach. rniche mar

Materials

BY JOANNA HOOK

ep Jay o Event
Checklis c Closure &

Wrap Up




OUTSTANDING PR BLOG:
ESMA SENMAN “KISSSSMYGRASS” ENVIRONMENTAL BLOG

KissssMyGrass

Future PR Pr

ABOUT ME

e S

HOME  ABOUTME  BLOG  WRITINGSAMPLES  More
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